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|s your organization willing to contribute financially toward a coordinator
MAWB marketing effort?
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If so, what price range?
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Who do you think the primary audience to market to is?
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Other (please
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Is your preference for the marketing efforts to be towards a universal brand
or individual workforce boards.
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Individual
Board Brands

Other (please
specify)
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Universal Brand that points to local areas some how
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Any other information or ideas you would like to share related to a MAWB
marketing effort?
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Would need to learn more about the contribution before solidifying a yes. | believe program funds can be used for
marketing/outreach.
1/8/2024 09:09 AM View respondent’s answers Add tagsw
I would like to use our regional planning dollars for this if possible.
1/8/2024 08:55 AM View respondent’s answers Add tagsw
We need to get the word out about our collective services to jobseekers, AND create some central/statewide marketing materials
and messaging directed at legislators/stakeholders about the impact of workforce boards. Both/And
1/5/2024 0419 PM View respondent’s answers  Add tagsw
| feel we need to build awareness of the work of the workforce boards and what they do for our communities and state as whole. ’@
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